
JOB DESCRIPTION 

Graphic Designer 

Role Summary 

In-house designer producing day-to-day creative output across the organisation. The Graphic Designer 

works to briefs from the brand, social and PR teams and maintains the visual identity across all 

applications. 

REPORTS TO Creative Manager 

DIRECT REPORTS None 

EXPERIENCE REQUIRED 6 years 

LOCATION On-site 

TYPE Full-time, permanent 

 

Qualifications 

Bachelor's degree in Graphic Design, Visual Communication or related creative discipline. Strong 

portfolio required. 

Key Responsibilities 

• Produce day-to-day design output: social media assets, presentations, reports, signage, event 

collateral, internal documents. 

• Maintain and extend the brand identity system across new applications. 

• Work directly to briefs from the Social Media Manager, Creative Manager, PR Manager and other 

internal stakeholders. 

• Deliver high-quality work to tight turnarounds without compromising standards. 

• Maintain organised, version-controlled design files and a usable asset library. 

Skills & Experience 

• Strong portfolio demonstrating versatility across print, digital and social formats. 

• Expert proficiency in Adobe Creative Suite (Illustrator, Photoshop, InDesign). 

• Working knowledge of Figma and presentation design. 

• Understanding of typography, layout, colour theory and brand systems. 

• Bilingual design capability (EN + AR layout) strongly preferred. 


